
 

 
 

 
 
 

May 17, 2021 
To whom it may concern: 

Company Name Seven & i Holdings Co., Ltd. 
Representative Ryuichi Isaka 

President & Representative Director 
(Code No. 3382/First Section of the Tokyo Stock Exchange) 
 

 
 

Regarding Media Reports 
 

 
On May 15, 2021, there were some media reports concerning statements of two Commission-
ers of the Federal Trade Commission regarding the acquisition of Speedway LLC in the 
United States of America by our subsidiary.  However, we were reported by our subsidiary, 7-
Eleven, Inc. (Head Office: President and CEO:Joseph M. DePinto, Texas, U.S.A.) that the ac-
quisition was legitimately closed on May 14, 2021 after the expiration of the waiting period.  
For details, please refer to the public statement issued by 7-Eleven, Inc. as attached. 7-Eleven, 
Inc. has worked and continues to work closely with the relevant governmental authorities for 
this transaction. 
 
In respect for that process, please be informed that we postpone disclosure of the “Medium-
Term Management Plan” and presentation meeting which we announced to be scheduled on 
May 19, 2021 in “Notice Regarding Completion of Acquisition of Shares and Other Inter-
ests Related to the Convenience Store Business and Other Business of U.S. Company Mara-
thon Petroleum Corporation by a Subsidiary” dated May 15, 2021. 
 

End 
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Friday, May 14, 2021 

7-Eleven, Inc. Response to FTC Commissioner Statement 

7-Eleven Cooperated for Nine Plus Months with FTC Staff and Negotiated a Settlement Agreement 
that FTC Staff Has Recommended to the FTC Commissioners 

(IRVING, TEXAS) May 14, 2021 – Earlier today Acting Chairwoman Slaughter and Commissioner 
Chopra of the Federal Trade Commission (“FTC” or the “Commission”) issued a statement suggesting 
that 7-Eleven, Inc.’s (“7-Eleven”) acquisition of Speedway, LLC (“Speedway”) raises competitive 
concerns in certain local markets. 7-Eleven is disappointed by the statement as it fails to acknowledge 
the facts that led to 7-Eleven closing the transaction. 

To be clear, 7-Eleven was legally allowed to close on the Speedway transaction today and statements 
or implications to the contrary are false. 

Not mentioned by Acting Chairwoman Slaughter and Commissioner Chopra, 7-Eleven and the FTC 
staff entered into a timing agreement permitting 7-Eleven to close on May 14th and a settlement agree-
ment at the end of April that resolved all of the competitive concerns that the Commissioners refer-
ence in their statement by having 7-Eleven divest 293 fuel outlets. We were informed that the FTC 
staff, including leaders in the Bureau of Competition, recommended that the FTC Commissioners ap-
prove that settlement. In other words, a settlement resolving the purportedly illegal aspects of the 
7-Eleven/Speedway transaction has already been negotiated and the Commissioners have already re-
viewed it. If the Commissioners approve that settlement, it will resolve all of the competitive concerns 
that the Commissioners reference in their statement. 7-Eleven has been operating under the terms of 
that settlement agreement since it was signed and continues to do so. 

Despite FTC staff’s recommendation that the Commission approve the negotiated settlement, on May 
11, 2021—less than three days before close—Acting Chairwoman Slaughter and Commissioner Cho-
pra indicated that they wanted more time to review the settlement agreement. 7-Eleven took the re-
quest very seriously, but such a last-minute delay would have created enormous disruption to the lives 
of our new colleagues at Speedway and to the business. Given that there was no legal basis for such a 
delay and given that 7-Eleven was abiding by the negotiated settlement agreement, we closed today on 
schedule. 

In their statement, the two Commissioners suggest that 7-Eleven did not give the Commission enough 
time to review the transaction. This ignores the fact that 7-Eleven could have pushed the Commission 
to vote on the transaction as early as January 2021. 7-Eleven chose instead to work with FTC staff to 
identify Speedway fuel outlets that might create competitive concerns if acquired by 7-Eleven and to 
identify strong buyers for those outlets. As 7-Eleven worked through this process, 7-Eleven modified 
its timing agreement with the FTC staff four times – on February 2, 2021; February 19, 2021; March 
22, 2021; and April 9, 2021. All of the extensions were at the request of FTC staff. The final April 9, 
2021 extension made clear that 7-Eleven planned to close today and yet Acting Chairwoman Slaughter 
and Commissioner Chopra waited until May 11 to request that 7-Eleven delay its closing. 

To be clear, the only concern that Acting Chairwoman Slaughter and Commissioner Chopra articu-
lated to 7-Eleven about the negotiated settlement agreement was that it allowed too much time for the 
required divestitures to take place. Ironically, 7-Eleven did not ask for that amount of time. It was pro-
posed by FTC staff to assist the proposed buyers, and 7-Eleven has offered several times to change to 
the originally-anticipated shorter time frame. 

7-Eleven values the cooperative relationship that it has developed with the FTC staff and applauds 
them for their hard work and commitment in reviewing the Speedway transaction. 7-Eleven will con-
tinue to work with them to ensure that 7-Eleven meets its obligations under the negotiated settlement. 

In the meantime, we are thrilled to welcome Speedway into the 7-Eleven family. 
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About 7-Eleven, Inc. 

7-Eleven, Inc. is the premier name in the convenience-retailing industry. Based in Irving, Texas, 
7-Eleven operates, franchises and/or licenses nearly 77,000 stores in 16 countries and regions, includ-
ing nearly 16,000 in North America. Known for its iconic brands such as Slurpee®, Big Bite® and 
Big Gulp®, 7-Eleven has expanded into high-quality sandwiches, salads, side dishes, cut fruit and pro-
tein boxes, as well as pizza, chicken wings and mini beef tacos. 7-Eleven offers customers industry-
leading private brand products under the 7-Select™ brand including healthy options, decadent treats 
and everyday favorites at an outstanding value. Customers can earn and redeem points on various 
items in stores nationwide through its 7Rewards® loyalty program with more than 40 million mem-
bers, place an order in the 7NOW® delivery app in over 1,300 cities, or rely on 7-Eleven for bill pay-
ment service, self-service lockers and other convenient services. Find out more online 
at www.7-Eleven.com, via the 7Rewards customer loyalty platform on the 7-Eleven mobile app, or on 
social media at Facebook, Twitter and Instagram. 

 


