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• Value chain
• Network
• Product development capability

• Trademark and brand management
• Contract management
• Utilization of digital technology

Strengths Strengths

Utilizing exceptional brand power built from the
world’s largest network of 83,579 retail stores to expand
into the global market

Seamlessly providing diverse services Groupwide 
based on 7iD and its roughly 28 million members

In 1927, in the small town of Oak Cliff, Texas, in the 
United States, a company called Southland Ice, 
which sold essential blocks of ice for refrigerators 
during a time when households did not have 
electric refrigerators, laid the foundation for what 
is now 7-Eleven. Today, 7-Eleven has expanded to 
become the world's largest retail chain with 83,579 
stores, establishing a strong brand image as an 
indispensable part of local communities.

To further expand this brand value into the 

global market, SEVEN-ELEVEN JAPAN CO., LTD., 
established 7-Eleven International LLC in 2021, 
working in partnership with 7-Eleven, Inc., which 
handles licensee business in North America. This 
new entity oversees support for existing markets 
and expansion into new countries, while adhering to 
the Group's philosophy that growth comes through 
improving quality. It is committed to promoting 
a global strategy by maximizing the strengths of 
both Japan and the United States (p. 36).

The Seven & i Group introduced the Groupwide 
platform 7iD in 2018 and has since implemented 
different initiatives to provide new experiences 
and value to customers. As of February 28, 
2023, total 7iD membership had reached 28 
million across the Group companies. Through 
the 7iD platform, we offer Ito-Yokado’s online 
supermarket service to 7-Eleven app users 
and introduce the 7NOW delivery service to 

supermarket customers (p. 32), allowing us to 
better understand each individual and propose 
tailored products and services.

Moving forward, we will continue to use the 
7iD platform to expand our retail media business 
(p. 32) as well as strengthen services that integrate 
retail and finance and enhance data utilization in 
the food business.

*1 As of February 28, 2023
*2 As of December 31, 2022, outside Japan

Note: As of February 28, 2023
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7-Eleven Brand Efforts toward Digitalization




